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Introduction

The Verizon Small Business Digital Ready program is part of Citizen Verizon’s commitment to providing 1M small businesses with resources to help them
thrive in the digital economy. Through this program, we will equip small business owners of color and critically underserved communities with the tools
they need to establish, sustain, and grow their businesses.

We are grateful for your partnership to promote this program. Rest assured that you will deliver proven complementary resources and meaningful
incentives to your small business network and increase your own brand's visibility through collaborative events and local partnerships.

Small businesses that you introduce to the program will benefit from accessing an integrated and customized learning plan. Each learning plan will be
tailored based on information the SMB shares about the status of their business, their demographics, and their needs. Their plan will contain a mix of
content/curriculum, coaching, peer networking opportunities, and financial and non-financial incentives.

There are many SMB resources available in the market. The Verizon Small Business Digital Ready program integrates approachable digital-ready
resources for small business owners.

New content will be added regularly to nextstreet.com/verizon-playbook/

Questions? Email VerizonPlaybook@nextstreet.com
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About the Playbook

Your support and participation is critical to the success of our marketing efforts for Verizon Small Business Digital Ready. This Verizon Small
Business Digital Ready Partner Playbook gives you approved marketing images, text, digital graphics, templates, and more that make it easy
for you to promote Verizon Small Business Digital Ready program to your network. Add your organization's logo and custom program
registration link / QR code. Currently, the Playbook has assets in English, Spanish, and various Asian American and Pacific Islander languages.
As new assets are created in the new Verizon branding, they will be added to the Playbook.

Overall Content +Themes

* Content should be natural and authentic and fit with the voice, tone, and aesthetic of your brand

* Weave key messages into your personal storytelling to engage your communities

* Content should be approachable, informative, inclusive, and sensitive to all experiences

* Content should be evergreen and refrain from mentioning any specific investment figures

* You should feel empowered to have creative liberty with your promotional efforts as long as they adhere to the brand guidelines, which are
detailed out on the subsequent pages.

Please note that some of the assets in the Playbook do not reflect Verizon’s refreshed branding.
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With optional eyebrow

Customization of Materials

General Program Links

Program partners must edit their assets, inserting their unique link in the “insert unique partner link here” section or generate a QR code via Google

Chrome in the “insert QR code here” spot so we can track registrations. You can also add your own logo or brand image to the “Partner logo goes here”
placeholder. Alternatively, these sections can be removed if not used.

= Scanto Insert
rlz On Partner logo get started QR code
v e goes here for free. here

Offering Links

Program partners can also leverage, where applicable, “Offering Links” (uniqgue UTM codes that take viewers directly to the event / course / grant landing
pages) to drive acquisition. For example, program partners can insert a unique link for the grant landing page and insert a unique link for the live events
landing page so SMBs can view upcoming opportunities in a given calendar month. If an SMB clicks on one of these offering links and doesn’t have a VSBDR

account, you will receive credit for their onboarding once they successfully create an account to access the resource page you are promoting. Please
contact your partner rep to obtain an offering link for a specific resource landing page.
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Engagement Guidelines

Community Engagement Negative Social Media Comments or Emails
*  We ask that you respond to positive comments or feedback to foster great * |f you are faced with a negative comment, do not
engagement with content you create and share for the program engage or respond.
*  Note: * Please alert VerizonPlaybook@NextStreet.com. If
*  When answering or commenting, please position the reply as your possible, include a screenshot of the negative post,

own and not address as ‘According to Verizon’ or ‘Verizon thinks’ or
‘Verizon says’. Do not add any claims or copy about Verizon in your
communications

* If you make any new email addresses or social media accounts to
promote Verizon Small Business Digital Ready, do not include
‘Verizon’ in the account name

and we will pass the feedback onto Verizon to address.

]
‘Ierlzon Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.


mailto:VerizonPlaybook@NextStreet.com

Representing Verizon

Our Brand + Your Brand Brand Mentions

* Please use your organization’s own Brand Voice to * Suggested social media copy is provided on page 13 of
reframe approved copy, if needed. this playbook.

* Please follow Verizon’s branding guidelines laid out on page 8 of * Hashtags #CITIZENVERIZON and
this playbook if integrating into your own templates. #VerizonSmallBusinessDigitalReady should be included in

* No other brands should be clearly shown in images or videos. all social media posts.

* Do not alter provided digital graphic. If you are not finding * See a list of Verizon’s brand handles below:

something you need, please let us know. * LinkedIn
® |nstagram
* X

* Facebook
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Brand guidelines

Read below on how to use the Verizon logo and properly place your company logo next to the Verizon logo, to create the
logo lockup. Clear space, sizing, alignment, and positioning are all important to keep In mind.

Spacing and Size

Clear space ensures nothing gets in the way of the Verizon logo’s
legibility. The clear space is measured by the width of the “V,” as
shown below.

Don’t place other logos, text, graphic elements, or layout edges in the
clear space. To simplify the use of the Verizon logo, clear space has
been built into the provided files.

verizon verizon

4 Logo Files

Partner Logo Lockup

Ensure that there is enough clear space next to the Verizon logo,
measured by the width of the checkmark. Then place a thin black
rule (0.5pt) —equally spaced — between the two logos. The rule should
extend above and below the logos, as pictured below. Your company
logo should never appear larger than the Verizon logo and should
make sense from ascale perspective.

In all communications, the logo lockup should be placed on the
bottom left to “sign off” the message and let the audience know
who it’s coming from.

verizon synchrony”
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Digital Ready Overview Slides

This deck includes an overview of the Digital Ready program and can be used as an introduction at in-person and virtual events. Each slide includes
talking notes for easy reference.

By 2030, Verizon will

provide 1M small o e

businesses with Welcormsfo Sl Bnsites Dol Road ko

resources to help them B

thrive in the digital Smallbusinesses. - . [REci=sy

S Bigoppgiimites oo SMB Supplier Accelerator
s

600K 750K  $145M

Whatitis Investment Goal

Asignificant initiative by Verizon

over the next five yr

toinvestin and partner with ‘Iarce supply chainand
suppliers. corporations. ShEvpiGEvl
Percent of Digital Ready users who said the platform has a positive effecton. ...
‘Basect onrespondents 10 2026 mpact sty
81 1%
verizon

{ Digital Ready Overview Deck: English & Spanish
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How to position grants and incentives

We encourage our partners to market the $10,000 grant opportunities to small businesses, but promotional efforts should also highlight the foundational
components of the program: courses, coaching events, and networking.

Program Incentives

Continue to promote upcoming program offerings and grant opportunities (when available) to your small business audiences and local
chapters/affiliate partners.

* Ensure communication about program incentives are always in the context of the broader resources (courses, coaching events, networking
opportunities) on Small Business Digital Ready, and not focused entirely on any particular incentive.

Do not create monetary incentives to encourage registration for or participation in the Verizon Small Business Digital Ready program.

* Do not use language in your communication of the grant program that does any of the following:
* makes any promises/guarantees on the selection process.

* gives the impression that the program is a contest, competition, or sweepstakes; avoid language such as “drawing” or “winner”.

* diminishes the intended value of the Small Business Digital Ready learning components (courses, coaching events, and networking
opportunities).

If you receive questions about any offered incentives, please refer questions to digitalready@verizon.com for the most accurate response.

i Grants and incentive assets
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$10,000 National Grant Assets

The $10k National Grant has a new process instituted this year (2026). SMBs only need to apply once between April 15 — December 7t and they will
remain eligible for a $10k grant throughout the entire grant window. New winners are selected monthly.

Some Common FAQs:
* How can | apply? Register and complete any combination of two eligible courses or events anytime in 2026 to unlock the grant application. Apply

once to remain eligible for $10,000 grants awarded throughout the year.

*  Who can apply? Owners of for-profit small businesses based in the United States, Puerto Rico, or the U.S. Virgin Islands who are 18 or older may
apply. Owners of multiple businesses may apply for one business only.

*  When will I hear back? Applications will be reviewed monthly from June through December 2026. Each month, 10 small businesses will be
selected for grants. If you are not selected in a given month, your application will remain under consideration for the remainder of 2026.

Check out the Funding page for more information and to see some of our past grantees.

View all new $10k grant promotional assets here, including email language, postcards, social posts and flyers. The folder will be updated quarterly with
new assets. Select assets are also available in Spanish.

J' $10k National Grant Assets
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Monthly Assets

As new events are posted each month, and new program offerings are launched, we will create and share fresh assets that are timely to these current and
upcoming Small Business Digital Ready offerings.

Communicate newly-arrived and upcoming Small Business Digital Ready offerings, including the grant program, live coaching events, and other
program updates with these timely monthly assets. The folder will be continually updated with fresh emails, images, impact stories, flyers,
postcards, social posts, and more. The partnerships team leads will make you aware whenever new materials are published. You'll also find
Heritage month- and small business-themed content to commemorate the culture and achievements of the many diverse demographic groups
that are a part of this program. Assets to promote upcoming events will be added around the first of every month, if you are looking to promote
the calendar of monthly events.

Do’s Don’ts

* Download the template. Edit to include the name of your * Do not change or remove copy about Verizon or the
organization and a quote from your leadership about the program. Do not add any claims or copy about Verizon or
program. Distribute through your media contacts. Include your your relationship to Verizon.

unique registration link in any call-to-action. Before publishing,
please provide your partner lead with a copy for review to
ensure it complies with guidelines.

J Monthly Assets
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Flyers and Postcards

Include these flyers and/or postcards as attachments or links to add substance to any communication promoting the
program.

Nesses say
To enhance your promotion of the program, we have provided a range of designed flyers and postcards. These materials are helped e DUSOE

available in both digital and print formats, featuring diverse content and imagery to cater to different preferences. Each flyer
and postcard not only highlights the program but also shares compelling stories of impact from small business owners who
have participated. For physical distribution, flyers and postcards designated for printing will include print marks to ensure
proper production. Choose from various sizes and designs to best suit your campaign needs. Assets are available in English and
Spanish.

Flyers and postcards are also available in Canva so you can easily customize and add your unique registration / offering links,
QR codes, and logos. F editing in Canva, please save a new version of the template and do not edit directly in the templates.

Do’s Don’ts
* Include / embed your unique program UTM link into each call- * Do not make claims about Verizon in your
to-action. Add your branding (logos) to highlight the communication or post.

partnership.
*Note: because the postcards are smaller in size and easier

to digest, we recommend using them for events and in-
person activities.

J Flyers and Postcards
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Partner Samples (Greatest Hits) and Marketing Best Practices

Enroll in Verizon Small Business Digital Ready today!

Partner Examples

Check out our best practices for effective promotion and find inspiration for your next marketing campaign by exploring the
assets created by program partners. This folder includes an overview of marketing strategies and showcases promotional
materials crafted by our partners. These assets integrate Playbook resources such as imagery and language with creative
strategies that resonate with small business audiences. Browse through the folder to refresh your understanding of best
practices and gather ideas to help brainstorm and execute your upcoming promotional efforts.

Greatest Hits Time for
Easily locate and access frequently used assets by partners to promote the program in one convenient folder. Discover mgi’::;‘;‘"
evergreen social media posts, compelling email copies paired with hero images, impactful flyers, postcards, and more—all to thrive

designed to highlight the program's offerings and the benefits of joining Digital Ready.
verizon | NACCE

Do’s Don’ts

* Revisit best practices for effective marketing strategies and gain * Do notrepurpose these assets for your own promotion.

inspiration from the successful messaging, branding, and
strategies implemented by program partners. Please ensure to
submit any outstanding promotional materials to the Verizon
Partnerships team for inclusion in this folder.

* Personalize all assets with your unique registration

* linkand logo and use Verizon’s new logo and branding
where applicable.

JPartner Samples
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Social Media

Let’s make the Verizon Small Business Digital Ready Program go viral.

Use your social media accounts on Twitter, Instagram, LinkedIn, and Facebook to promote the program and encourage
registration and engagement. This folder contains a variety of ready-made social posts (static image + copy to pair), reels, and
GIFs. Include hashtags #CITIZENVERIZON and #VerizonSmallBusinessDigitalReady

English and Spanish.

Do’s

Don’ts

tosucceed
inthedigital g
economy. &

to your social posts. Assets are available in

Verizon Small
Business
Digital Ready

verizon

* Download the template. Select from samples for your chosen
social media platform. Try all of the platforms for maximum
impact. The endorsement of your organization and of you as an
expert or influencer is powerful and meaningful to your
followers. Add your logo as a Program Partner and include
your unique custom registration link.

* Optional: Freeform post with a message that connects your
organization or brand to the values and resources of the
program. Highlight a particular course or subject matter expert
featured on the program as you see fit.

J Social Media

verizon

! :
“Ver@l
Business Digital

Ready helped them

verizon

Do not change or remove copy about Verizon or the
program if using a template message. Do not add any
claims or copy about Verizon to either a template or to
freeform postings.

and

register today.
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Email Copy and Hero Images

This program
. . . .« o should cost aton.
Add your ov.vn authentic voice to these email templates to promote Digital Ready resources But it's 100% free.
to your audiences.

- —

Send targeted emails to small businesses in your network, spotlighting our learning program and encouraging them to
enroll. Choose from four email options featuring diverse subject lines and pre-headers to maintain engaging content.
Desktop and mobile images are provided in the folder to complement the text. Email copy and imagery are available in
English and Spanish.

Do’s Don’ts

« Download the template and the corresponding hero * Do not change or remove copy ?bOUt Verizon or
images. Choose the subject line, and preheader option the program. Do not add any claims or copy
that best fits your audience. Use your unique about Verizon. O —
registration link for any registration call-to-actions. AR
Distribute to your small business followers. S

* Optional: Add copy that connects your organization pe oo e

or brand to the values and resources of the program.
Highlight a particular course or subject matter expert
featured on the program.

J Email Copy
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Curriculum — Courses & Learning Paths

Promote Digital Ready curriculum to encourage your small businesses to enroll in courses relevant to their
business needs and journeys.

Promote Digital Ready’s range of free, on-demand short and long form courses covering a diverse array of
essential small business topics. From online marketing and managing money to cybersecurity and
wellness, our curriculum is designed to empower entrepreneurs at every stage.

These courses are presented by a dynamic group of subject matter experts who are themselves small
business owners. Dive into our Digital Ready course offerings using the resources available in the
attached folder.

You'll find a catalog listing all our courses in both English and Spanish, complete with descriptions.
Additionally, our SME catalog provides detailed bios and insights from our expert instructors. These
assets will be updated as new courses are added.

Learning paths are another great way for small businesses to explore multiple courses and events in one
topic area.

Curriculum Assets
Course Catalog
== |Learning Paths Catalog
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Courses

Self-paced courses from experts covering
topics crucial to your business

Branding How vulnerable is your business to
Defining your brand: Connecting
to customers

Instructor: Elz

o Funding

Find the right financing

Selling with Storytelling: Unlock your
for your business

business superpower

Verizon Small Business Digital Ready

S : P Instructors
Digital defense: Anintro Y Seif-paced overing
to cybersecurity
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Digital Banner Ads

Introducing Digital Ready.
verizon Ao e Register today >

Utilize these banners on your website and online media property to direct more traffic to the
Small Business Digital Ready program.

This collection of banners includes both static and animated Verizon-branded graphics that you can use to link to the

. . : o - . : Introducin
Small Business Digital Ready program. Place your banner advertisements in high-visibility areas on your website landing Verizon Smf,'"
pages and online media platforms to create greater awareness for the program. Use different banner options to add v'"t.mdug'“g" _Business

) . . €1 ROV 2T Digital Ready.
more variety to your ad sizes, designs, and placements. Business i

Digital Ready.

VeriZOI'I Register today >

verizon

Do’ Animated: Static:

o’s 160 x 600 - 160x600
Don’ts - 300x250 + 300x350
300 x 600 - 300x600
* Use the banners exactly as they appear, in their * Do not alter the banners’ language or image in * 729x90 : 2381%%%
entirety. Request additional sizes (among those any way. Do not add your logo. . ;ggx?‘%o

. . . . . * X
listed). Embed your unique Small Business Digital - 800x200
. T . 970x250
Ready registration link into the banners to track . 1872x320

your promotional campaigns.

{ Digital Banner Ads

]
‘Ierlzon Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited. 18


https://nextstreet.egnyte.com/fl/jQW7J6GdphDw

Image Options
Use images to make your communications more interesting and engaging.

The folder below has graphics that represent a diverse range of business owners in a variety of business settings.

Do’s Don’ts

* Use the previously recommended images whenever * Do not alter the images, other than sizing them
possible. For layouts that allow more than one image to fit. Do not add your logo or any text onto the
(such as email), you can choose from the following provided images.
pages for additional Verizon approved image
options.

J Image Options
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Asian-American and Pacific Islander Assets

Leverage assets in a variety of AAPI languages, including Chinese, Viethamese, and Korean.

The folder below has graphics that represent a diverse range of business owners in a variety of business settings.

Verizon Small Business Digital Ready &S =T 402 E  $Bi350%fVerizon Small
LR, LUSEIMSTREE, HEHBIERR R PRGN, Business Digital ReadyF

- T : PRRATIRFIAEEEIR
BANCILLS M RSN B A R B, RRAHEGN—S,

[E] Mty Off mmeE

FIERILSE T X IR L REFF Sty b ERR RS, 5
%, SHETHRHNGIEIRR WS, RISHFREHL.
B, GoILTEIFHAMAE, FEX

MR PRUE SR,
D
A 13159 o
3 g, RS i FTRAF-RERS, &
BUGTERERTIRSY, A Verizon Small Business

Digital Ready Bt Hil R
e,

SEREAM
RERE.

Do’s

Verizon2 53t X|
AsLCE £E22
= 20je, d2a At
A0,

2 2f2| At 50| 2 (Clarissa Pace), CEQumd
Shekinah Services, LLC. 4

verizon

* Embed your unique registration link into each call to
action. Customize with your logo to highlight the

partnership

J AAPI Assets

verizon

a8

(11
Cac khoéa hoc dagiup chung téj khéng I"ayng,
i thoi gi oi da IR Mot vai trong@

,ay, nhwng ca'

Jaja Chen, Dong s& hivn
Cha Community

verizon

Don’ts

* Do not make claims about Verizon in your
communication or post.

Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.

20


https://nextstreet.egnyte.com/fl/D7C9ctxhQb3m

Spanish Language Assets

Leverage assets in Spanish.

The below folders have assets in English and Spanish. Here are a few of the Evergreen ones:

- Flyers
- Postcards
- Email Templates

- Verizon Overview deck El 78% de usuarios dice que Verizon
Small Business Digital Ready les
ayudo a aumentar los clientes.

verizon

Como Verizon Small Business Digital Ready
puede ayudarte:

;} Aprendizaje ﬁﬁ Red de Compaiieros
— Personalizado ) )

% Coaching 1:1 1] ncentivos

Dot

Ot corsaion y sutrahegos det 00 DO Y B

Unete a cientos de miles de propietarios
de empresas que han tenido éxito con
Verizon Small Business Digital Ready.

Rogiutrate rama Oratulto aue 16 brinda ks hatiidudes
comeromk Qtan P Lone 1a 6Conomi

de how, ai o Empoderemos juntos a las pequefias empresas.

Sign up today to learn more at:

verizon.com/smallbusinessdigitalready

verizon | [ Ter
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Editable Canva Links

Editable Canva links to VSBDR evergreen promotional materials.

We have made a variety of evergreen promotional assets, such as flyers, postcards, and social media post images, available in Canva. Customize these
templates with your unique registration links, QR codes, and logos. Please save a new version when editing in Canva to keep the original templates intact. Don’t
forget to incorporate the new Verizon logo (see page 8), and stay tuned for new Canva templates featuring the refreshed Verizon branding.

VERY IMPORTANT!

Please make a COPY of the original file before making any edits. If you do not
make a copy, other people are unable to use the canva files too.

< Canva Links
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Program Videos

Give your small business followers a taste of the learning resources available on the program by sharing one of the program
videos in this folder.

These are short videos in the folder that provide a glimpse of what the program offers, with clear call-to-actions to sign up.

Do’s Don’ts

Watch the video. Copy and paste the link into an email, Do not change or edit the video. Do not add any
social posting or communication. Distribute to your small claims or copy about Verizon in your

business network. communication.

< Program Videos

]
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We've always got your back.

hello!

O
(|

00:02

You can also apply for $10K grant
opportunities throughout the year.

Intoa bcoring
buciness,
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Program testimonials and Impact Stories

Hear from small business owners on how Verizon Small Business Digital Ready is making an impact to
boost small businesses.

Build trust and credibility around the program by sharing endorsements from real small business owners who have used Verizon Small Business Digital Ready
to level up their businesses. Use the power of storytelling to grab attention: you can add these testimonials to your website, embed them in blog posts,
reshare them on social media, and much more. Or just refer to this page for updates on how the program continues to empower small businesses as it

evolves! New stories will be added throughout the year.

of users say Verizon

If you work with any small businesses that would be ideal for an impact story, please submit them using the form on the right. We encourage you to submit
Small Business Digital
Ready helped them

businesses that have actively engaged with the program — those that have participated in multiple courses or events, received grants, or are active in the I d
increase customers

community — and have experienced positive impacts from their involvement. . e il
Impact stories ==

o e

Do’s Don'ts

Include a call-to-action with your unique registration link to Do not make claims about Verizon in your communication or post. Do
encourage registrations. Weave in stories from multiple not make any claims about the small businesses or subject matter
testimonials around a specific program theme to amplify impact experts featured. Do not attempt to contact any of the businesses
(e.g., market location, grant program, learning modules). featured.

\l/ View Small Business Testimonials
Submit a Small Business Success Story

24
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Thank you

Thank you for promoting Verizon Small Business Digital Ready!
Reach out to VerizonPlaybook@NextStreet.com with questions at any time.

]
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